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Global Company Reserch

B EHA4 Global Company Reserch
HEHE YOSHIOBU NAKAMURA
XIBAAE (BATEL VL) |%AH62-3-4~M2 (SPOT90 655181 1)
FHA R A SRR FallSemeater Tue 6 (The class starting date is Octorber 9.)
Ty L /AR IR RI G IR R EER S 2i A=
ALK 1
RS English
The purpose of this class is to understand global business strategies and human
B AMLBE fited o o gobal Japanites company and ive us o leceure o globel busines i
English.
The goal of this class is to understand real global business strategies of Japanese
FEOR|ERE companies and to give students a picture of working in Japanese companies and

establishing their career in them.

RENE - TTIEEERE T E

In each class, a guest speaker is invited from a global Japanese company and give us
a lecture on global business in English. As guest speakers are invited from diverse
industries (e.x. ICT, manufacturing, retailer, trading, finance and so on), students
are able to know strategies of various industries.

October 9: Orientation

October 16: Marubeni Corporation
October 23: FUJIFILM Corporation
October 30: NISSAN MOTOR CO., LTD.
Novembe 6: Hitachi, Ltd.

November 13: YKK CORPORATION
November 20: IBM Japan

November 27: Komatsu Research & Advisory.

Attendance (50%) and Report at the end of term on the requested theme (50%)

>4 = N
PGRTRTA 715 A person of attendance rate less than 70 percent does not evaluate.
HREBIOSEE
PR A S It is desirable to know the company overvievw on the website prior to the class.
Lectures are runs in English, and report submitting in either English or Japanese.
ZOh Attendance is confirmed in each class.

Check the attendance by submitting a Minute paper in each class.
A person of attendance rate less than 70 percent does not evaluate.
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